Speaking Exercises:

General brainstorming on the idea of media
Evoke a class discussion (5-10 minutes) by brainstorming on arguments supporting the following quotation “Propaganda through media is something designed to influence our opinions, emotions, attitudes and behavior to persuade us to believe in something or to do something.  Examples include posters, TV advertisements, songs, movies, etc.”
Propaganda for Patriotism and Nationalism

The First World War was the first war in which the mass media played a significant part in disseminating news from the Fighting Front to the Home Front. It was also the first war to target systematically produced government propaganda at the general public. All the belligerents were therefore compelled to recognize that they had to justify the righteousness of the war and, to this end, themes such as patriotism and nationalism played an important role.   The armies of continental Europe were made up of conscripts, who really had little choice about going to war. In 1914 the British Army, by contrast, was made up of professionals and then volunteers. The British placed immense reliance, therefore, on propaganda to justify the war to the people, to help promote recruitment into the armed forces and to convince the population that their sacrifices would be rewarded.  One of the most enduring images of the war -  much copied and parodied since - remains the distinctive recruitment poster of Lord Kitchener’s heavily mustachioed face and intimidating finger imploring the British population that ‘Your Country Needs YOU’. Stereotypes deeply embedded in national sentiment were invoked to justify Britain’s entry into the war, and British propaganda posters often employed the religious symbolism of St George slaying the (German) dragon. British recruitment posters changed in tone, from appealing to an individual’s honour to ‘mobilisation by shame’. Savile Lumley’s famous poster of 1915 depicted two young children asking their father about his military prowess after the war: ‘Daddy, what did YOU do in the Great War?’ The emotional blackmail of using children to shame their elders into fighting was, in fact, employed by most of the belligerents. Women were also assigned the responsibility for ordering men into war. Perhaps the most well known in this genre is ‘Women of Britain Say—“GO!”’
The following questions and statements that may be used for instigating ideas and generating group discussions on the topic of media and propaganda.   These discussion instigators should be used after reading the above article about propaganda for patriotism and nationalism. 
Define the concept of propaganda and how media can be used in influencing public opinions. 

Explain why the use of propaganda was of particular significance during the time period of World War I.
Evaluate the different strategies and tools used in the creation of propaganda.

Expand on the idea of promoting and instilling patriotism and nationalism through the media.
What is propaganda?  How and why do governments use this technique?

What were some of the things that the British government did during this time of WWI to promote the importance of peoples´ involvement in the war?
Examine how the media and propaganda was utilized during World War I and II by the United States, Great Britain and Germany.
Describe other times in recent history in which the strategy of propaganda has been used in national conflicts.  Expand on how the media has the power to influence people during these times.

Illustrate methods and techniques used in recent history by governments around the world to sway their populations to accomplish foreign and domestic policy goals.
http://www.bl.uk/world-war-one/articles/patriotism-and-nationalism
In groups discuss when in history these propaganda posters were used, what purpose they served and who was the target audience.
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Writing Tasks on the Topic of Media:

Hypothesize on the effectiveness of media and propaganda and its relevance in war.  Do not hesitate to include genuine examples to support your arguments.

What effect do you believe propaganda has had on the perception of war?  Hypothesize on the ways can it be used as an effective tool in deciding the outcome of armed conflicts.

Write a letter to a newspaper editor explaining a complaint you have about a recent article in which the newspaper published graphic photos of a war scene.  Also include what you expect the newspaper to do to resolve the issue i.e. issue an apology, have more editorial control, have an oversight committee etc. 

There is tendency for the press to play up and dwell on stories that are sensational - murders, war crimes, massacres and the like. Over 80 percent of the public believe sensational stories receive lots of news coverage simply because they are exciting, not because they are important. Do you agree or disagree with this statement? In your writing, also include how you would possibly go about trying to change the way media presents news?

Media sources often have a special interest or particular point of view that may cause them to slant information to suit their beliefs or causes. This could affect public opinion in times of war in terms of viewers/readers becoming more empathetic or more angry towards either side. Would you agree or disagree with this statement?  Give examples of why or why not you believe this.      

In your opinion, how reliable are newspapers, television news and the Internet as news sources especially regarding news from abroad or during wartime engagements? How should a person go about filtering what information to believe or what not to believe.

